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The logotype aims to represent  the project’s aim 
using the “Schwa” glyph as a metaphor:

“BeOpen aims at providing a holistic 
framework to support open data 
and metadata life cycle management 
pipelines.”

As the “Schwa” is used to represent the neutral 
vowels, as well is used as an “inclusive sign”� Same is 
the project’s aim, harmonising and enhancing data�

Rationale
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Black White
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All versions of our logo have 
exclusion zones around them 
to help them stand out�

The exclusion zone is equal to the 
double width of the font weight�

LOGO USAGE

Exclusion 
Zone
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Logo
Width: 82px / 3cm

Minimum sizes

Symbol
Height: 24px / 1cm

LOGO USAGE

Sizes
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Don’t use the secondary logo 
on any color which is not included 
in the colour palette�

Don’t recreate, add effects or 
tilt or angle the logo in any way�

Don’t recolor the logo 
in any way – even when 
using the brand colours�

Don’t stack the logo, 
or reconfigure it in any way�

LOGO USAGE

Dont’s
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CMYK 90; 66;  0;  0 

RGB 28;  58;  255

HEX #1C3AFF

Blue

CMYK 69;  0;  1 ;  0

RGB 0;  204; 255

HEX #00CCFF

Light Blue

COLOURS

Primary
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CMYK 60; 42;  0;  0 

RGB 124;  141;  255

HEX #7C8DFF

Blue – Secondary

COLOURS

Secondary
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The gradient is one of the main 
characteristic of the visual identity� 
It goes from Blue to Light Blue with 
an angle of 45°� It can be used 
as background or border�

COLOURS

Gradient
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AaBbCcDdEeFfGgHhIi
JjKkLlMmNnOoPpQq
RrSsTtUuVvWwXxYyZz
1234567890

Figtree Regular

The name of the typeface used for the logotype 
is Figtree� Figtree is a font family carefully 
crafted & designed for computer screens� 
One of the peculiarity of this font is that it is 
Open Source, so not just free but “open to get contributed”�

TYPOGRAPHY

Primary
Typeface

https://fonts.google.com/specimen/Figtree
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AaBbCcDdEeFfGgHhIi
JjKkLlMmNnOoPpQq
RrSsTtUuVvWwXxYyZz
1234567890

Arial Regular

Arial is the secondary typeface (system font)�

It should only be used for communications when 
we can’t use our primary typeface�

TYPOGRAPHY

Secondary
Typeface
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GRAPHIC ELEMENTS

Pattern

This three elements are 
the key elements to create 
the texture of the visual 
identity for BeOpen� 
They can be 90° rotaded, 
horizontally and vertically 
reflected�
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GRAPHIC ELEMENTS

Texture

This designed image motif 
shall be used in (print or digital) 
campaigns in order 
to enhance the BeOpen 
brand recognition�
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Usage
Images should be used to support and illustrate a story�
People are used in context and real life scenarios�

Style
-  Natural lighting without any extensive postproduction, 

stage setting or dramatic colors
-  Should the image involve people, it should feature them acting 

naturally, not posed�
-  The use of depth of field when capturing people or products in 

relation to their surroundings can also help to add visual interest 
to the image�

IMAGE STYLE

Approach
and Style
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IMAGE STYLE

Images
sample
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IMAGE STYLE

Special usage
Pictures can be given an image 
personality� Different colors can 
create different tones and moods in 
the imagery as well� Warm colors and 
its different shades can help to create 
images that feel welcoming, vibrant 
and exciting to target customers�

There are cool colors that can be 
seen as refreshing or replenishing, 
sometimes very relaxing�

To create additional image personality, 
Blue Primary and Light Blue can be 
used�
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TEMPLATES

Document
Any type of stationary like letter 
paper, minutes, BeOpen specific 
market communication material 
or co-branded advertising etc� 
shall include the BeOpen logo and 
the respective grant agreement 
number given by the European 
Union’s Horizon Europe Research 
and Innovation programme�
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TEMPLATES

Slide
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TEMPLATES

Social 
Media
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Logo Collection Document

Font Slide

Colour Palette

Graphic Elements

Partners Banner

Comms� Toolkit

Resources Templates

https://beopen-dep.eu/wp-content/assets/brand-guideline/BeOpen_Logo.zip
https://beopen-dep.eu/wp-content/assets/brand-guideline/BeOpen_Template_Document.zip
https://beopen-dep.eu/wp-content/assets/brand-guideline/BeOpen_Font.zip
https://beopen-dep.eu/wp-content/assets/brand-guideline/BeOpen_Template_Slide.zip
https://beopen-dep.eu/wp-content/assets/brand-guideline/BeOpen_Colours.zip
https://beopen-dep.eu/wp-content/assets/brand-guideline/BeOpen_GraphicsElement.zip
https://beopen-dep.eu/wp-content/assets/brand-guideline/BeOpen_PartnersBanner.zip
https://beopen-dep.eu/wp-content/assets/brand-guideline/BeOpen_Template_SoMe.zip
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